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Screen Research Joins Filmmakers and Actors at the 62"
Cannes Film Festival

For the 4™ consecutive year, Screen Research’s award-winning projection screens will
screen the Marché du Film’s short films at the Fest  ival.

Nantes, France — May 13-24, 2009 — Screen Research, a world-class provider of innovative projector screen
solutions for the custom home theater and professional markets, has again been selected as the official screen
partner for the 2009 Marché du Film.

In 2005 Screen Research began its partnership with the Marché du Film, the largest international film market for
movie producers, buyers and broadcast companies held in conjunction to the prestigious Cannes Film festival. This
year, the Marché’s digital cinema screening rooms will be located in the luxurious Gray D’Albion hotel and will feature
five of Screen Research Supreme 2 fixed frame with ClearPix2™ projection screens, ranging in size from 100 to 225
inches and formats (1.78 and 2.35:1).

In addition, all three of the Short Film Corner screening rooms will be equipped with Screen Research’s 80-inch
Supreme 2 ClearPix2 projection screens, located in the Palais des Festival. The Short Film Corner lures a myriad of
directors, producers, buyers and festival programmers in search of rare projects as the event is designed for, and
committed to, assisting fledgling flmmakers develop these films. More than 4,000 films will be presented at the 2009
film festival. Screen Research new Supreme 2 Fixed Frame screens were selected to provide festival attendees with a

true cinematic viewing experience.

Screen Research’s Supreme 2 portfolio features a significantly reengineered design, and feature and installation
enhancements, to provide the most efficiently installed, high-performance screen option yet available. The screens are
available in a wide range of formats (standard 1.78:1 and widescreen 2.35:1), to properly display films in their native
formats, and are compatible with both ClearPix2™ acoustically transparent and SolidPix™ screen fabrics. The
screens also feature Screen Research’s patented FastGrip™, an ingenious fabric attachment designed to provide

custom installers with a simple, fast and foolproof way to attach any size screen surface to the frame in minutes.

Screen Research’s Supreme 2 range of fixed frame screens provides the perfect platform for the company’s award-
winning and patented THX®- and ISF®-certified ClearPix2 screen fabrics and the ISF-certified SolidPix fabrics.
Supreme 2 screens are available in a wide range of sizes and are available now through authorized Screen Research

dealers.

For more information on Screen Research, please visit: www.screenresearch.com.
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About Screen Research

Headquartered in Nantes, France, Screen Research is a world-class provider of innovative projector screen solutions
designed for custom home theater and professional cinema applications. Distributed in 40 countries worldwide,
Screen Research offers an extensive line of state-of-the-art video projection screen solutions, most notably its award-
winning ClearPix® acoustically transparent THX® and ISF® certified screens.

Trademarks
ClearPix™, ClearPix2™, SolidPix™, SolidPix1™, GrayPix™, X-Mask™, C-Mask™, LeWing™, TheaterCurve™, Pi-Grip™,
FastGrip™, TFX™ and DécorMask™ are all trademarks of Screen Research. All rights reserved.

THX is a trademark of THX Ltd. ISF is a trademark of Imaging Science Foundation Inc..

Screen Research products are covered by one or more of the following patents:

No. 00 07372 (France); No. 6,552,847 B2 (USA); No. 04787296.5 (Europe) pending; No. 03 10375 (France); No. 10/570,135 (USA)
pending; No. PCT/FR04/02241 (International) pending; No. 200480025260.9 (China) pending; No. 1126/CHGENP/2006 (India)
pending; No. 2006-524397 (Japan) pending; No. 04787296.5-2217 (United Kingdom) pending; No. 0409574 (France) pending; No.
PCT/IB05/003917 (International) pending; No. 05817119.0-1252 (Europe) pending; No. 08.02361 (France) pending; No. 08/05836
(France) pending; No. 03 07216 (France); No. 10/557 781 (USA) pending; No. 04742791.9 (Europe) pending
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